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ON THE INSIDE

Apparel Industry Feels The Chill: 

Tough Duck showing stable demand

One-Way Ticket to Success:  

Women in the aerospace industry

Gen Z's Benefit Wish List

Eat Canadian, eh?

FRACTIONAL CFO

Mike McLenehan CPA, CGA  

wants to give small- and medium-sized businesses  

the financial tools to take the next step

THE STORIES OF MANITOBA BUSINESS
Manitoba Inc. Magazine is Manitoba’s best business magazine.  

Our readers are the business executives, business owners,  
senior leaders, managers, entrepreneurs, government officials  

and decision-makers in Manitoba.

Advertise with us today: 
204.770.7607 / 204.771.0973    

or info@manitoba-inc.ca

2026 Rate Card/Media Kit

fall 2025 issue 3   Volume 1

A northern hub for global trade

FREE
CLAIM YOUR

Car Wash! $22

CHURCHILL 
ON THE RISE
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The Stories of  
Manitoba Business
Big things are happening in Manitoba business and Manitoba Inc. magazine is 
here to keep the province’s business leaders, entrepreneurs and decision makers 
informed, engaged and ready for whatever comes their way.

Manitoba Inc. is the province’s newest and best business magazine—with the 
headlines, analysis and stories that matter to Manitoba’s business and industry. 

Our readers are the C-suite executives, business owners, senior leaders, 
managers, entrepreneurs, government officials, risk-takers and decision makers 
in Manitoba, plus leading contacts across Canada.

Our readership is a market that you don’t want to miss.

Available in print and always online at manitoba-inc.ca, Manitoba Inc. gets your 
message to a lucrative, engaged market that wants to do business.

TWO MARKETS
Business to Business (B2B) – Manitoba Inc. readers make decisions 
about everything their business  needs — technology, talent, event 
and meeting venues, marketing services, top-notch distribution, quality 
supply chains, travel vendors, office supplies, commercial real estate, 
equipment, trade shows, benefit programs, planned giving, vehicles 
and more.

Business to Consumer (B2C) – Manitoba Inc. readers are 
consumers with higher incomes. They are interested in retirement and 
investment portfolios; travel (especially during the winter); higher-end 
homes and vehicles; and vacation properties. They enjoy dining out, 
attending sporting, entertainment and other events and convenient, 
quality shopping for family members, friends and themselves. They are 
driving the economy in more ways than one.

Beyond the many opportunities from our lucrative readership, 
Manitoba Inc. is also the perfect vehicle to build brand awareness and 
recognition. We can raise your organization’s profile both in Manitoba 
and well beyond its borders. 
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2026 Manitoba Inc. Editorial Calendar
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Print Issue Rate Card
AD SIZE/POSITION

INside front cover

double page spread

Inside back cover

back cover

1 page ad

1/2 page ad

1/4 page ad

2-page business profile (sponsored content) or “expert insight”
(includes photography and writing services)

front cover (includes 5-page spread with photography and writing services) $17,900

$5,125

$6,150

$3,600

$2,400

$1,400

$6,150

$5,100

$6,150 $19,650

$16,000

$19,650

$4,450

$7,700

$11,650

$19,650

$16,000

N/A

4X1X

digital advertising Rate Card
distributiion	 tier 1	 tier 2	 tier 3

price	 $2,000/month	 $1,000/month	 $500/month

package includes:

top of page ad

sidebar ads

in article ads
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CONTACT: ROBERT ZYLUK 
Business Development Manager 
robert.zyluk@manitoba-inc.ca 
204.770.7607
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medium - In article: 728PX W X 90PX H

sidebar
300PX W X 250PX H

large - top/bottom of page: 7110PX W X 150PX H

digital specification

print specification

full page
8.25” X 10.75”

*Add 0.25” Bleed

1/4 page
4” X 5.3”

*Add 0.25”  
Bleed

1/2 page 
vertical
4” X 10.75”

*Add 0.25”  
Bleed

 
1/2 page horizontal

8.25” X 5.3”
*Add 0.25” Bleed

1/4 page horizontal
8.25” X 2.5”

*Add 0.25” Bleed

*Add 0.25” Bleed  
on all edges  

for all ad sizes

M
EDIA KIT

double page spread
16.25” X 10.75”

*Add 0.25” Bleed

CONTACT: ROBERT ZYLUK 
Business Development Manager 

robert.zyluk@manitoba-inc.ca 
204.770.7607



Advertising guidelines
• For ads requiring layout, please provide a mock-up of the ad, logos, imagery (if required) and ad copy. Ad design 
services are provided at $75/hr and revisions are limited to two (2) proofs (one proof to identify changes and a second 
proof for finalizing design and copy). For additional proofs or extensive design changes, the hourly rate will be charged 
accordingly.
• For sponsored content, professional writing, photography and design services are included in the rate.
• Cover space and special positions are available on a first come, first served basis. For guaranteed special positions 
outside of cover (front and back) and inside covers (front and back), a 10% premium is charged. All special positions are 
four colour and no cancellation is allowed.

All advertising is subject to review and approval by MB Ink Publishing Ltd. editorial staff. The publisher reserves the right 
to rejectany advertising that does not conform to MB Ink Publishing Ltd.'s goals and mission and to omit, limit or edit 
the copy or size of an advertisement which in the publisher’s opinion is unacceptable. The advertiser agrees that MB 
Ink Publishing Ltd. shall not be liable for damages arising out of errors in, or omissions of, an advertisement beyond 
the amount charged for the space occupied or to be occupied by that advertisement, whether such error or omission 
is due to negligence by MB Ink Publishing Ltd. or otherwise. MB Ink Publishing Ltd. will not be responsible for more 
than one incorrect insertion or for errors appearing in advertisements, sponsored content, or ‘Expert Insight’ pieces that 
have been submitted by content providers. Cancellations, changes of insertion dates and/or corrections must conform 
to published deadlines. Cancellations will be accepted only up to the deadline for space insertion. Frequency contracts 
and agreements cancelled before completion will be prorated at the earned rate. The advertiser and/or their agency 
assume and agree to pay the charges for advertising published at their direction. Insertion orders and/or contracts are 
due on or before the advertising deadlines. All verbal instructions regarding contracts, insertions, or changes of any kind 
must be confirmed in writing by the advertiser. Acceptance of advertising by MB Ink Publishing Ltd. does not indicate or 
imply endorsement. Billing and tear sheets will be sent upon publication of the advertisement. 
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